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Dear Students, 
 
To make the two courses effective I ask you to 
send asap (as soon as possible) an email to me. 
This you should do, when you have decided to 
take part in one of the the courses. This email is 
necessary for me to get a complete list of you 
with all your email aliases – for the distribution-
list. Last semester this process consumed some 
weeks, what caused a lot of not necessary 
trouble.  
 
Some info about your first email to me: 
 

1. send it to my googlemail-alias (see following 
text of the syllabus). 

2. mark it under ref./betr.: with IM (for 
International Management) or IMK (for 
International Marketing) and …..first contact. 

3. text-proposal: “First email contact. Please 
send your emails as well to my other 
aliases…..(the last only if you want so)  
regards student 007”. 

4. If you are registered for both courses, send 
me 2 Emails, please. 

 
Thanks a lot for your cooperation and send the 
emails. I am looking forward for an interesting 
semester with you. 
 
Ken-Peter Paulin  lecturer 
 
Berlin, September 2006 
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Wintersemester 2006 
Lehrdisposition - syllabus 

 
 

Course outline 
 

1. Course title:  International Marketing (IMK) 
 
2. Course number:  D5 Spez BWL 
 
3. Credits:   3 
 
4. Name of instructor: Dr.-Ing. Ken-Peter Paulin  

( paulin@fhtw-berlin.de ) 
paulin.kenpeter@googlemail.com 

 
5. Course description: This course offers an intensive introduction to the 

theory and practice of international marketing, offering an advanced, 
integrative view. The course will focus on environments that international 
marketers must consider, linkages between marketing and development of 
international competitive strategies, design and execution of international 
marketing programs, and organization and coordination of international 
marketing operations. The course will evaluate global issues and concepts 
that confront today’s international marketers at all levels of international 
involvement.   

 
6. Course objectives:  Develop a basic understanding of international 

marketing concepts as well as a global view. Develop recognition of 
challenges and opportunities faced today by management. Develop 
analytical skills and apply them to the academic, organizational and life 
needs. 

 
7. Course content:   Course books, case studies, homework, exams. 

 
88..   CCoouurrssee  rreeqquuiirreemmeennttss::  RReeaaddiinngg  tthhee  tteexxttbbooookkss  aass  wweellll  aass  ccaassee  ssttuuddiieess..  

RReesseeaarrcchh  tthhrroouugghh  tthhee  iinntteerrnneett  ffoorr  tthhee  ffoo lllloowwiinngg  lleeccttuurreess,,  wwhhaatt  wwiillll  bbee  ggiivveenn  
oouutt  dduurriinngg  tthhee  pprreevviioouuss  ccllaassss..  TThheerree  wwiillll  bbee  aa  ff iinnaa ll  eexxaammiinnaatt iioonn..  

  
99..    GGrraaddiinngg  gguuiiddeelliinneess::    TThhee  ggrraaddee  wwiillll  bbee  ddiivv iiddeedd  iinn  tthhee  ffoo lllloowwiinngg  

mmaannnneerr::  
3300%%  sseellff  tteessttss  
7700%%  ffiinnaa ll  pprreesseennttaattiioonn  
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DDeettaaiillss  ooff  tthhee  ggrraaddiinngg  pprroocceedduurree  wwiillll  bbee  ddiissccuusssseedd  iinn  ccllaassss..  OOnnee  mmaannddaattoorryy  
ppaarrtt  ooff  tthhee  hhoommeewwoorrkk  iiss  tthhee  eexxeeccuuttiioonn  ooff  tthhee  ““SSttuuddeennttss  sseellff  tteesstt  qquueessttiioonnss””  
oouutt  ooff  tthhee  GGhhaauurrii  &&  CCaattaaoorraa  ––  hhoommeeppaaggee  ffoorr  aallll  rreelleevvaanntt  cchhaapptteerrss  ––  sseeee  
llaasstt  ccoolluummnn  iinn  tthhee  ffoo lllloowwiinngg  ccoouurrssee  sscchheedduullee..  TThhee  rreessuullttss  ooff  tthhee  qquuiizzzzeess  
sshhoouulldd  bbee  sseenntt  ttoo  tthhee  lleeccttuurreerr  bbeeffoorree  eeaacchh  cchhaapptteerr..  TThheeyy  sshhoouulldd  bbee  ppaarrtt  ooff  
tthhee  pprreeppaarraattiioonn  ffoorr  aallll  ssttuuddeennttss..    

  
1100..    BBooookkss::    AA))  IInntteerrnnaatt iioonnaall  MMaarrkkeettiinngg  ((22//ee))  bbyy  DDaannaa--

NNiiccoolleettaa  LLaassccuu  IISSBBNN  11--5599226600--116677--77..  PPuubblliisshheerr::  
aattoommiiccddooggppuubblliisshhiinngg..  TThhee  ccoouurrssee  wwiillll  mmaaiinnllyy  
ffoollllooww  tthhiiss  bbooookk..  

  
hhttttpp::////wwwwww..aattoommiiccddooggppuubblliisshhiinngg..ccoomm//HHoomm

ee..aasspp??SSeessssiioonn==117755990022AA22--FF009911--44557700--99EE3366--
881111333322AABBEE22EE77  

  
BB))  IInntteerrnnaatt iioonnaall  MMaarrkkeettiinngg  ((22//ee))  bbyy  GGhhaauurrii  &&  
CCaatteeoorraa  IISSBBNN  00--0077--77110088330022..  PPuubblliisshheerr::  MMccGGrraaww  
HHiillll  HHiigghheerr  EEdduuccaattiioonn  
  
hhttttpp::////hhiigghheerreedd..mmccggrraaww--
hhiillll..ccoomm//ssiitteess//00007777110088330022//ssttuuddeenntt__vviieeww00//iinnddeexx..
hhttmmll  
  

1111..    LLooccaattiioonn      rroooomm  HHGG  110033  
  
1122..  TTiimmee        TThhuurrssddaayy    1177::1155  ––  1188::4455        

  
  
1133..  LLaasstt  uuppddaatteedd::    SSeepp  2211,,  22000066  
  
14. Course schedule: 

 
 

   SELF-
TEST  
GHAURI 
CHAPTER 

COURSE REGIS 
TRATION ID 
29113628060… 
FOR HOMEPAGE 

1 Oct 5 Chapter 1 – Introduction  1 …80 
2 Oct 12 Chapter 2 – Int’l Marketing Environment 6 …81 
3 Oct 19 Chapter 3 – Int’l Trade 2 …82 
4 Oct 26 Chapter 6 – Int’l Marketing Research 7 …83 
5 Nov 2 Chapter 7 – Strategic Planning 10 …84 
7 Nov 9 Chapter 8 – Expansion Strategy  11 …85 
6 Nov 16 Chapter 9 – Branding Decisions 13 …86 
8 Nov 23 Chapter 10 – Production and Service Strategies 3 …87 
9 Nov 30 Chapter 11 – Int’l Operations and Logistic 12 …88 
10 Dec 7 Chapter 12 – Int’l Retailing 4 …89 
11 Dec 14 Chapter 14/13 – Publ. Relations and Sales Promotion/-Mix 16 …810 
12 Jan 11 Chapter 15 Int’l Personal Selling and Personnel Mgmt. 5 …811 
13 Jan 18 Chapter 16 – Pricing Strategy  18 …812 
14 Jan 25 Chapter 17 – Implementation 8 …813 
15 Feb 8 Exam   

  


